












The danger of stereotypes is that they keep us from seeing the opportunities within the complexity and 

nuance of human behavior. Behavioral science helps us understand consumer psychology so that we are 

ideally equipped to motivate change. Beyond a threshold BMI and associated co-morbidities, your most 

promising customers have a very specific psychology that not only identifies them as good candidates but 

lays out a road map for the best ideas on how, when and where to reach them. 

Motivating people to change lifelong, unhealthy behaviors is not easy. But by using different approaches 

based on behavioral insights, change is possible. After all, psychology, not stereotypes, is the key to 

understanding what really makes your target tick.

PSYCHOLOGY PROVIDES THE PATH

The Keys to Moving Influencers from 
Stereotypes to Advocates

Hungry for InfoRMATION
Help them make smarter decisions by providing easy-to-understand information such  

as device comparisons and test-your-knowledge quizzes.

Carpe Diem
Motivate them to act by combining rational information with the emotional promise  

of improved quality of life.

Advertising Averse
Avoid in-your-face advertising. Deliver comparison tools and testimonials that  

entertain and educate.

Driven to Share
Facilitate sharing. Give them comprehensive, well-packaged information to share,  

and they will.   

Reaching them Online
Deliver your case online. They will use what you provide to shape their conversations  

with their doctors.
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way to create dialogue and build enduring relationships between customers and brands.
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